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Your Online Publicity Schedule

A publicity schedule is a “calendar” designed to break down your 
publicity goals into daily/weekly/monthly actions, from content 
creation to pitching deadlines. Th e ultimate purpose of a publicity 
schedule is to “plan out” your publicity actions over the course of 
the fi lm’s release schedule. If you have a dedicated publicist, he/she 
will create one for you, and if you don’t – you’ll need to create one 
on your own. An average indie fi lm will need at least three to four 
months of active publicity prior to its release date. Th at means that 
if your fi lm is scheduled to be released on April 15th, you’re pitch-
ing it to the press in January. Th is is where it gets tough, and that’s 
where you need to get creative; the plan you create isn’t as much 
a “plan” as it is an “answer,” an answer to the question: “How do I 
get my fi lm noticed?” What are the individual steps I have to take 
to make sure that people know about my fi lm and that people will 
go out to watch it? Here’s an example of a Publicity Plan for our 
feature fi lm, Pickings:
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