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Preparing Publicity Assets

Whether or not your fi lm sells to a fi lm distributor, or if you end 
up distributing the fi lm on your own, you will need to start build-
ing your press assets. Th ese are crucial marketing tools that you’ll 
spread around social media, YouTube, Facebook, Instagram, Twit-
ter, and post on your website. Press assets help create interest and 
will ultimately be used as an advertising tool that will raise aware-
ness for your fi lm and create buzz. 

Publicity assets consist of videos: 

- Teaser trailers and 2-minute trailers
- 30-Second Teasers
- Video commercials, interviews, press junkets, and BTS
- Announcement videos (coming soon, festival wins, nom-
inations, etc.)
- Movie clips and promo clips. 

And photos, lots and lots of photos:

- Still photos and posters
- BTS photos and on-set photos
- Memes, humorous pictures and viral-worthy content.
- Announcement graphics and GIFs (coming soon, festival 
wins, nominations, etc.)
- Review graphics (graphics with review quotes)
- Own it graphics
- Competition graphics

Here are some publicity materials we used on Pickings. As of right 
now, your job would be to start creating these types of materials, 
and it is the purpose of your Publicity Calendar to tell you when 
and how to publish them. 
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Festival Promos



228

U S H E R  M O R G A N

Review Graphics
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Th eatrical Announcements


